[image: image1.jpg]0£€ars YOu apowertu way to
infroduce ybur business, product or
service and increase your profitability
and connect with a strong economic
community. Ambiente is the right
vehicle fo reach the Anglo, Hispanic

& Portugues LGBT markets.

www.ambient 8 us

Our readers and viewers are highly devoted fo
Ambiente and are eager 1o support advertisers who offer
products or services through our oniine magazine.

AAMBIENTE Magazine Is the FIRST & ONLY LGBT publication
offered in English, Spanish & Portuguese, produced
bi-monthly, offered free of charge, and distributed
digitally around the globe fo thousands of our readers.

AMBIENTE es la primera y unica publicacion LGBT
presentada en inglés, espafiol y portugués, se produce
quincenal, se ofrece en forma grafulta y se envia
digitalmente por fodo el mundo a miles de lectores
fieles.

8ased in South Fiorida - We provide celebiity, pop culture
and community activist information and inferviews,
thought-provoking articles, contributing writers from
around the globe, and personal viewpolnis-all witien
from an LGBT prospective. Ambiente is avallable via the
web af www.amblente.us

For the LGBT (gay, lesbian, bisexual or fransgender)
‘community, Ambiente provides information that we
need and are looking for, but not often available in
one source.

Comparnies are recognizing that our community
caries alof of economic power. Recent research shows
the fotal buying power of the U.S. LGBT adult population
isesfimated fo be af least $641 billion (Haris Interactive).

In addiion, a percentage of each months'

advertising space and quarterly profits are donated
fo UnityCoaiifion/Coalicién Unida, s annual needy
children’s foy diive, and various ofher non-profits.

1874
Mulliingual/Multinational
Career-oriented/Colege Educated
Strong Consumer Brand Loyaly

st s Possess High Expendabie Income
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] AMBIENTE Magazine is oniine & paperless. This means our readership s endless, and can
expand locally and around the globe. There Is no better way fo represent your brand than
todolt globally.

] AMBIENTE Magazine s the frst & only LGBT publcation with fems of nferest In Englsh, Spanish
& Portuguese, produced bi-monihiy, offered free of charge, and dirbuted digitaly around
he globe fo fhousands of our readers.

k] Your ads in AMBIENTE will Ive on forever. Our back issues and adverfisements remain in our
archived copies of the magazine, and have repeat readership throughout the year, thus
making your ad Impressions greater and sales resulfs ongoing.

P| Our concept, content and approach to our readers s unique. No ofher LGBT magazine
focuses on English, Spanish & Portuguese speaking readers. Based In South Fiorida - The
Capital of the Americas - Ambiente Magazine Is about Hispanic art, style, polifics, health,
sports, culture, entertainment, fhoughi-provoking arficles, coniributing writers from around
the globe, and personal viewpoints - all writen from an LGBT prospective.

] froud 1o be Green. A1 Ambiente, we love newspapers and we love magazines, but we
love our pianel even more. This s why we made a Clear decsion ffom ay one fo produce
Amblenie.us o an onine publcation exclusivel. Thissaves counfess fess, energy, keeps
Chermicais & dyes oU1 of ourivers, Gound & oceans, or shes & landlls cleaner Gnd s
full, and our Information and news as earth-friendly and timely as possible.

I Because we are an oniine magazine, we can easly replace your adverfisement f necessary
— something radifional paper publications cannol o or offer. We can easly replace your
ad f there i kst minute change fhat mests our deadine requirements.

¥4 We do product piacement adverfising. Amblente Is happy to work with you on this subtie
and effective approach fo promofing your product. Additionally, we can develop product
reviews fo highlght your product, sirategize on the right ad placement fo achieve maximum
results.

f] More bang for your buck. Since our overheadiis low and our production costs are constantly
reviewed and reduced, we can offer you very competitive ad pricing and maximum
expostre for your adverfiing.

[] s your ad really working for you? Who is seeing your adi? What are our readers ke?
Ambiente fracks the habits of our readers via the web and can give you a more specific
and accurate view info our readership.

I Oursoclal network i big and growing, fhrough Facebook, Twitter, Yahoo Groups & fhousands
of links fo community groups, organizations and special Interes! groups. Readers flom various
demographics, locations and languages have access o our magazine and your ads.
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BUYING

The LGBT Markat
The total buying power of the U.S.
LGBT adult population in 2010 is
projected to be $743 billion. It's the

third largest after African-Americans
at $688-billion and the Hispanic at $
653-billion. The fourth largest group is
the Asian American at $344 billion.

There are 1516 million Americans who identlfy
themselves s gay, lesbian, bisexual or fransgender with
$641bllion of spending power.

Brand Loyal: 70% of LGBT consumers are extremely or
very likely 1o consider brands fhat are known 1o provide
equal workplace benefis for their employees, Including
LGBT workers.

Trendsetters: 74% of gays ke o upgrade fo @ product's
latest model (vs. 63% of non-gays)

Onine More: 89% of LGT respondents spend over 8
hours per week on the Infemet, compared with 78% of
heferosexuals who do so.

Fair-minded Matters: 657 of LGBT consumers say if is
important fo them fo know that a financial Institufion
does not discriminate. 77% say they switched brands fo
comparnles with a positive stance foward gays.

- Source: Wheck - Combs and HPOL data 2009

8ased on several population samples, the analysis
conservatively benchmarked 6 percent fo 7 percent

of fhe adult US population as lesbian, gay, b-sexual,
fransgender- or between 14 and 16 millon individuals
over the age of 18 The esfimate assumes that average
Income patterns within the LGBT populafion generally
reflect those of the population as a whole over the age
of 18, that the population may be adjusted fo take info
account a higher proportion of males and based on
the same -sex household Census data, that lesbians
and gays appear more fikely o live In metropoliian
areas than the population s a whole.

Buying power is one measure of the growth and size
of fhe LGB consumer markef, and another ferm for
disposable personal income which is the fofal after-fax
Income avaliable fo an Individual fo spend on personal
‘consumption, personal Inferest payments or savings.
Tradifionally, if equals roughly 86% of income.
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L—Qtilr\o refers to people from
southof the US border.

Hispanic refers to people from
Spanish Speaking Caribbean. It is
politically correct to call everyone
Latino, though in South Florida,
Hispanic is the term of choice.

BREAM

Lafinos comes from al different educational and
economic levek. It s a mistake fo assume fhat they are.
all unskiled and "temporarly” n the US and that they
send all of thelr eamings fo family at home. Many do
send money and goods fo help support family members
but most have come here fosstay and the huge

amount of buying power that they have is spent localy.

- They are entrepreneurial and wiling fo work hard to
be successful. Many employers pralse them highly for
their raditional work efhic and thek strong sense of
oyalty and famiy value.

~They do pay faxes and don' receive any speclal
funding or privieges from fhe goverment.

- Latinos usually pay in cash for goods and services.
- Famlly comes firs- before self and anything efse.
- Latines are exiremely brand and store loyal.

- They are price conscious but prefer fo shop where
they find o comfortable environment.

- Integrlty and courtesy from employees are highly
valued qualifies and key for repeat business.

Lafino culture focuses on the group rather than the
Individual as In the US.

The importance of community opinionis paramount |
n securing thek business.

The decision fo pursue the Lafino market is an easy one
fo make In ight of the demographics and fremendous
buying power of this exploding population.

Lafinos are highly motivated and hard working group
of permanent residence who bring wide range of skils
fo our region.

Like allimmigrant groups who have come fo this
counry, Latino/Hispanics have come in pursuit

of the American dream.
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Virtually every mayor

vants to sell their pr
to Ethnic minoritie:
atir
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Why?

Because they recognize that the efhnic markes are a
huge source of pofential business. According 10 the.
Selig Center for Econormic Growth f the University of
72 | Georgia's Temy College of usiness, the share of buying
: power controlled by Hisparnic consumers will grow fo 10
percent, or $1.4 flion, of fhe U.S. fofal by 2013, That
puts Hispanics ahead of all other minorily groups,
Including African Americans.
For corporate America that represents a pool of sales
expected fo swellfo §926.1 bilion fhis year s Hispanics'
buying power grows at o fate almost three fimes as fast
as that of whites.

At Ambiente, we love newspapers
and we love magazines, but we
love our planet even more.
Ambiente brings you all the best pars of @ glossy

magazine with the immediacy of the web... And no.
annoying plle on your coffee table.

This s why we made a clear decision from day one fo
produce Ambiente.us as an onine publicaion
exclusively. There has been much pressure fo compete
with a paper version of our product, but some fhings
are more Important than a bit more profi - our earthis
health and well being and a clean future for the next
generations - for starfers.This saves countless frees,
energy, keeps chemicals & dyes out of our ivers,
ground & oceans. Our sireets & landiils cleaner and
less full, and our information and news as earih-friendly
and fimely as possiblel Encourage your friends & family
forecycle, do their part, shop with our adverfisers, &
Visit Ambiente.us for the latest in Latino | Hspanic | LGBT
ety News & Lifestyiel
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UP, UP, UP...

T Numbars £ Frequency

www.ambient aus

According fo a new report from The Media Aud,
Onine shopping by Afflcan-Americans, Asians,
Hispanics and other minorities has increased
dramatically during the past five years. The 88 markets
surveyed for this report have an aggregate adult
population of approximately 145 milfon and 58 milon
of those aduls are members of a minoriy,says Bob
Jordan, president of Infermational Demographics, Inc.

249 percent make 12 of more purchases annually

Among the 233 million Hispanics surveyed:

41.8 percent of Hispanics shop oniine, compared 10 27.
7 percent five years ago

23.5 percent of Hispanics make five or more purchases
inayear

12.3 percent make 12 or more purchases a year

All other minorifies n the survey are grouped and fotal
approximately 8.5 milion:

Sightly more than 52 percent shop online.
339 percent make five or more purchases in a year

19.5 percent make 12 or more purchases annualy.
Among all adults surveyed:

558 percent now shop online, compared fo 44.1
percent in 2002
35.7 percent made five or more purchases In @ year

19.8 percent made 12 or more purchases
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\ - Approximate ad sizes and layouts shown
- All ads to be provided by advertiser in
camera-ready 150 dpi. or jpeg. format
- Prices based on 3 month minimum

commitment.
SN ERULNSERICISEEN - Ads will appear in our ENGLISH, SPANISH &
786-271-6982 PORTUGUESE Issues of AMBIENTE

- Custom packages available

WIWWAMBIBATBUS.  rices ngect o erange

4x4”
2

2°x4”

$275 Per issue (st or 15th of each month) NON-PROFIT RATES - 50% off

5 AD and web k' Sponscr secion of
TNNAD & web ink bassbar appearance on  [EENERIRNAIN 2" x 2" AD

5175

main page & on each ariicle page.
- Listing on main barner on our e-mail biast

5250 Perssue (1st o 15h of each month)
72" 4" AD and web link in Sponsor secfion of
main page.

Miri AD & web ink basebar appearance on
main page & on each ariicle page.
- Listing on main barner on our e-mail biast

5175 Perissue (1st o 15 of each month)

2 2"x2" AD and web linkin Sponsor secfion of
main page.

- Mii AD & web ink basebar appearance on
main page & on each arficle page.

- Listing on main banner on our e-mal biast

50 Perissue (1st or 15th of each month)

Sponsor Lisfing appearance, name fsfing ONLY [REEEERILRRP IR S s U
- Mini AD & web Ik bassbar appearance on main page &

Discounts avaiable bosed on mulfple month on each arcle page.

Commitment & placement. lising on maln banner on our e-mail blast





